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2025 Marketing Trends

• AI-powered Dentistry

• Personalizing Patient Experience

• Video Marketing 

• Local SEO Marketing 

• New Insurance Coding

*Gladnick, Vargas and Tabassum 



AI and Augmented Intelligence in Dentistry

“AI and Augmented Intelligence offer opportunities to improve 
patient care, diagnostics and administrative processes.”

*Manny Chopra, D.M.D.
-Chair of the ADA Council on Dental Practice



Dental Diagnostics

Imaging Systems 

Treatment Planning

Digital Records

ChatGPT/Copy Ai

Marketing Tools

Patient Education

Virtual Assistant 

Now/Future

Tooth Prep

Implant Placement

Ortho Adjustment

PARL

Clinical Tools

ADA Report
AI in Dentistry – Patient

Patient 

Interaction

Robots and 

Automation



System/Protocols

Administrative 

Support

Patient Safety

Data Privacy

Ethical 

Considerations

Training 

Education

ADA Report
AI in Dentistry – Office 

Integration Standards



AI in the NEWS



AI AS A CLINICAL TOOL



2025 Marketing Trends
• AI-powered Dentistry

• Personalizing Patient Experience

• Video Marketing 

• Local SEO Marketing 

• New Insurance Coding



Engaging Content Website/Social

Interactive Patient Communication

Visualizing Software/Treatment Plans
- Future Focused Pt Discussions

Teledentistry – TX Plans

AI Generated Content – ChatGPT
- Blog Posts, Newsletters, FAQS

Communications Within/Between Offices

Personalizing Patient 
Experience 



Patient Centric  





2025 Marketing Trends
• AI-powered Dentistry

• Personalizing Patient Experience

• Video Marketing 

• Local SEO Marketing 

• New Insurance Coding



Video Marketing

Practice Videos- Welcome and Tour

Short Procedure Videos

Manufacturers Videos

Patient Videos

Social Media/YouTube – Reels/TikTok

AI Video Editors – Filmora /Veed.io



TikTok Manufacturers         Education



2025 Marketing Trends

• AI-powered Dentistry

• Personalizing Patient Experience

• Video Marketing 

• Local SEO Marketing

• New Insurance Coding



SEO – Balance Between Patient and Search 

Local Key Words

-Practice Name/Keyword/Location

Mobile View – Near Me

NAP Accuracy 

-Name, Address, Phone

Local SEO Search



Laptop  vs. Phone Search



Name  Address And Phone Number



2025 Marketing Trends

• AI-powered Dentistry

• Personalizing Patient Experience

• Video Marketing 

• Local SEO Marketing

• New Insurance Coding



2025 Insurance Coding Changes/Additions

REVISED CODES

• D6080 - IMPLANT MAINTENANCE REMOVAL OF

PROSTHESIS

• DXXXX - IMPLANT MAINTENANCE W/O REMOVAL

• D6081- SCALING/DEBRIDEMENT INFLAMMATION

AROUND SINGLE IMPLANT

• D6081 – TBD REVISED

NEW CODES

DERMAL FILLERS AND NEUROMODULATORS

• DXXX: ADMINISTRATION OF DERMAL FILLERS

• DXXX: ADMINISTRATION OF NEUROMODULATORS

* drbicuspid- Vargas11-4-24



OTHER CODING CHANGES COMING IN JANUARY 2025

• D6180: IMPLANT MAINTENANCE PROCEDURES WHEN A FULL-ARCH FIXED HYBRID PROSTHESIS IS NOT

REMOVED, INCLUDING CLEANSING OF PROSTHESES AND ABUTMENTS

• D6193: REPLACEMENT OF IMPLANT SCREW

• D7252: PARTIAL EXTRACTION FOR IMMEDIATE IMPLANT PLACEMENT

• D7259: NERVE DISSECTION

• D8091: COMPREHENSIVE ORTHODONTIC TREATMENT WITH ORTHOGNATHIC SURGERY

• D8671: PERIODIC ORTHODONTIC TREATMENT VISIT ASSOCIATED WITH ORTHOGNATHIC SURGERY

• D0801: 3D INTRAORAL SURFACE SCAN‚ DIRECT

• D6051: PLACEMENT OF INTERIM IMPLANT ABUTMENT

* DRBICUSPID- VARGAS11-4-24
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Online Search View



WEBSITE DIGITAL MARKETING 

DRIVE TRAFFIC TO YOUR WEBSITE

(SEO, PPC, SOCIAL MEDIA, VIDEO MARKETING, 
REVIEW SITES)

ENGAGE PATIENT TRAFFIC INTO ACTION

(CALL, LIVE CHAT, VIDEOS, SCHEDULE APPOINTMENT, 
FILL OUT FORM, ONLINE QUESTIONNAIRE)



Website
Considerations

2025

Drive Traffic to your Website 

SEO/Local SEO

Content is King/ Services / Engagement

Pay Per Click Google Ads (PPC)



Website
Considerations

2025

Convert Patient Traffic  to Action

Live Chat

Schedule Appointment/ Click to Call

Online Questionnaire



Website
Considerations

2025

Engage the Patient  =       Time On Your Site 

Build Trust – Practice Information

Interactive  Content 

-Blogs, Patient Education, Video

Smile Gallery/Patient Reviews

FAQs









Website Analytics



Website
Considerations

2025

Summary
• Content is King – Patient and Search Engine Focused

• Traffic to your Website

• Converting the Calls/Leads to Appointments

• SEO search – Local and Mobile 

• Video and New Relevant Content

• Apply AI where appropriate – Chat, Blogs, FAQs

• Online Billing, Scheduling, Email Monitoring
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Media
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Social Media 

Self Manage or Outsource

AI Video Editors Filmora / Veed.io

Channels

Patients/Team to Follow

Video, Interactive, Educational

Influencers



Social Media 



Social Media Summary
• Keep it in short

• Share across all social media platforms

• Education is big

• Try educating people on cool things 
about your job and provide value

• Ask Questions, Do Interviews, Video,and
Celebrate Patients

• Respond to comments to show 
interaction 
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The Importance of Online Reviews



Reputation Management 

Asking for 

Reviews 

Intake/Update 

Patient info

Team Plan

Huddle Discussion

Automation

Managing 

Reviews

Check Regularly

Thank your 

Reviewers

Make Patient 

Friendly

Negative Reviews 

It will happen

Doctor call the 

Patient

Set Response

Plan Offense



Reputation Management 

Which Review 

Sites

Google

Facebook

Health Grades

Yelp

Manage It

Website Company

AI-powered Online 
Reputation

Getreviews.org



Reviews Posted Online

http://noelgarzadds.com/wp-content/uploads/2014/06/healthgrades.png

Primary Review Site Options:

Secondary Review Site Options:     

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://noelgarzadds.com/&ei=9C1nVbW6H8rRsAWesoG4BQ&bvm=bv.93990622,d.b2w&psig=AFQjCNECPr2vxTu0GNE0I7J0IFBrFxC_PQ&ust=1432911702873152


Keeping Reviews Easy
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Internal Marketing 

Manage it
Patient Ed 

Videos 
Patient 

Testimonials 
AI Usage



External Marketing 

In-House or Outsource 

Website

PPC Campaigns

Social Media

Reputation Management 

Video Marketing



Plan

Create Plan

Target Audience 

Local Marketplace 

In-House / Outsource

Team Participation

NEXT 

STEPS 



Summary
2025 Trends

Website Considerations

Social Media

Reputation Management

Plan and Execute Plan 

Measure ROI/Outcomes



Digital Smile Design

PreVu Dental

DTX Clinic

overjet

ADA Update on AI

Dr. Bicuspid

Dental  Economics

Weomedia -

Embracing-AI-in-

Dentistry-

CHATGPT

Getreviews.org

Birdeye Reviews

Invisalign YouTube

NobelSmile Videos

SEMRUSH SEO 

Treatment Tools

Links

Education AI Tools Reviews
Video /

Marketing

https://digitalsmiledesign.com/
https://prevudental.com/
https://www.dtxstudio.com/en-us/dtx-studio-clinic
https://www.overjet.ai/blog/overjet-announces-fda-approval-for-first-of-its-kind-parl-segmentation-capability/
https://adanews.ada.org/ada-news/2023/june/artificial-intelligence-and-dentistry/
https://www.drbicuspid.com/
https://www.dentaleconomics.com/
https://weomedia.com/p/Dental-Marketing-BLOG-Embracing-AI-in-Dentistry-Part-1-p15067.asp
https://weomedia.com/p/Dental-Marketing-BLOG-Embracing-AI-in-Dentistry-Part-1-p15067.asp
https://weomedia.com/p/Dental-Marketing-BLOG-Embracing-AI-in-Dentistry-Part-1-p15067.asp
https://chat.openai.com/
https://getreviews.org/7-effective-strategies-to-boost-google-reviews-for-your-dental-practice/
https://birdeye.com/reviews/
https://www.youtube.com/invisalign
https://www.youtube.com/@nobelsmile2017/videos
https://www.semrush.com/blog/dental-seo/


Practice Marketing Resources
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Patti Williamson
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908-461-0822

p.pattiw@gmail.com
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